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The British Marketing Survey 
 
Data Catalogue   SEPTEMBER 2011 

 
 
 
The Br it ish  Market ing Survey  poses  the 9 key quest ions  for  anyone i nvolved in Market ing,  and produces  185 

unique responses.  I t s  del i very  is  enhanced by the 73 quest ions  and 450  unique responses  f rom The Br i t ish 

Populat i on Survey,  to which i t  i s  a t tached once a month.  

 

This  catalogue is  des igned to  f ul f i l  three func t ions   

 

 1  To act  as a comprehensive guide t o the f ul l  extent  o f  t he data avai l able 

 2  To ass is t  users  t o ident i fy  and access the data t hey are seek ing 

 3  To provide users  wi t h the ful l  texts  of  both the quest i ons,  and the ful l  l i s t  o f  avai lable responses  

.  

Also avai l able  f rom the webs i te -  

 

The Geodemographic Segmentat ion Appendix  -   an ent i r ely  separate sect i on wi th deta i ls  of  al l  the   

   Geodemographic  Segmentat i on models  which are now inc luded wi th the survey.  

 

I f  you –  

 Have any spec i f i c  quer ies about  the content  of  th is  catalogue 

 Have any sugges t ions  for  expansion of  the ques t ionnaires 

 Requi re fur ther  informat ion about  any aspec t  of  The Br i t ish Populat i on Survey 

 

Please contact  us at  info@thebps.co.uk  
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Section 1 -  The British Marketing Survey – Demographics Section 
 
GROUP/CRITERIA RESPONSES FULL TEXT 

 

FAMILY   

 

GENDER   GENDER  

 MAL E  MALE  

 F EMALE  FEMALE  

   

AGE  GROUP  WH ICH  AGE  GROUP  APP L IES  TO  YOU?  

 1 5 - 1 7  1 5 - 1 7  

 1 8 - 2 4  1 8 - 2 4  

 2 5 - 3 4  2 5 - 3 4  

 3 5 - 4 4  3 5 - 4 4  

 4 5 - 5 4  4 5 - 5 4  

 5 5 - 6 4  5 5 - 6 4  

 6 5 +  6 5 +  

   

NUMER IC  AGE   AGE  OF  RESPONDENT  

 1 5  1 5  

 1 6  1 6  

 1 7  1 7  

 > > >>>> >  >> >>>> >  

 9 8  9 8  

 9 9  9 9  

 REFUSED  REFUSED  

   

L I F ESTAGE   L I F ESTAGE 

 S INGLE  U p  To  3 9 ,  N o t  Ma r r i e d / C i v i l  P a r t n e r s h i p / L i v i ng  To g e t h e r ,  N o  Ch i l d r e n  In  
H ou s e h o l d  

 PRE  F AM IL Y  U p  To  3 9 ,  Ma r r i e d  /  C i v i l  P a r t ne r s h i p  / L i v i n g  To g e t h e r ,  No  Ch i l d r e n  I n  
H ou s e h o l d  

 F AM IL Y  W i t h  Ch i l d r e n  I n  Ho u s eh o l d  

 POST  FAM I LY  4 0 + ,  No  Ch i l d r e n  I n  Ho u s eh o l d  

 NO  DATA  I n c omp l e t e  D a t a  I n  C o n t r i b u t i n g  F i e l d s  

   

E THN IC  OR IG IN   W h i c h  o f  t h e s e  g r o u p s  do  y o u  c o n s i d e r  you  b e l o n g  t o ?  

 W H ITE  –  BR I T ISH  WH ITE  –  BR I T ISH  

 W H ITE  –  I R I SH  WH ITE  –  I R I SH  

 W H ITE  –  O THER  WH ITE  –  O THER  

 M I XED  –  WH I TE  &  B LACK  C AR IB BEAN  M IXED  –  WH I TE  &  B LACK  C AR IB BEAN  

 M I XED  –  WH I TE  &  B LACK  AFR ICAN  M IXED  –  WH I TE  &  B LACK  AFR ICAN  

 M I XED  –  WH I TE  &  A S I AN  M I XED  –  WH I TE  &  A S I AN  

 M I XED  –  O THER   M I XED  –  O THER   

 B L ACK  –  AFR IC AN  BL ACK  –  AFR IC AN  

 B L ACK  –  CAR IBBEAN  BL ACK  –  CAR IBBEAN  

 B L ACK  –  O THER  BL ACK  –  O THER  

 I ND IAN  I ND IAN  

 PAK IS TAN I  PAK IS TAN I  

 BANGLADESH I  BANGLADESH I  

 AS I AN  –  OTHER  AS I AN  –  OTHER  

 CH INESE  CH INESE  

 OTHER  OTHER  

 DON ’ T  KNOW  DON ’T  KNOW  

 REFUSED  REFUSED  

   

MAR ITAL  S TATUS   W h i c h  o f  t h e  f o l l o w i n g  b e s t  a p p l i e s  t o  yo u?  

 MARR IED  /  CP  Ma r r i e d  /  C i v i l  P a r t n e r s h i p  

 L I V I NG  TOGETHER  L i v i n g  To g e t h e r  

 S INGLE  S i n g l e  

 W IDOWED  W i d owed  

 D IVORCED  D i v o r c e d  

 SEPARATED  Se p a r a t e d  

 REFUSED  Re f u s e d  

 DON ’ T  KNOW  Don ’ t  K n o w 

   

PARENT  OF  CH ILDREN   PARENT  OF  CH I LDREN  

 YES  YES  

 NO  NO  
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GROUP/CRITERIA RESPONSES FULL TEXT 

 

FAMILY 

      (CONTINUED)  

  

 
PARENTAL  STATUS   PARENTAL  STA TUS  

 MARR IED  –  P ARENT /GUARD IAN  Ma r r i e d  /  C i v i l  P a r t n e r s h i p  –  P a r e n t /Gu a r d i a n  

 MARR IED  –  NOT PARENT /GUARD IAN  Ma r r i e d  /  C i v i l  P a r t ne r s h i p  –  N o t  Pa r e n t / Gu a r d i a n  

 L I V I NG  TOGETHER  –  
PARENT /GUARD IAN  

L i v i n g  To g e t h e r  –  P a r e n t / Gu a r d i a n  

 L I V I NG  TOGETHER  –  NOT  
PARENT /GUARD IAN  

L i v i n g  To g e t h e r  –  N o t  Pa r en t / Gu a r d i an  

 S INGLE  –  PARENT/GUARD IAN  S i n g l e  –  P a r e n t / G u a r d i a n  

 S INGLE  –  NOT  P ARENT /GUARD IAN  S i n g l e  –  N o t  Pa r e n t / G ua r d i a n  

 W ID /D I V / SEP  –  P ARENT /GUARD IAN  W i d owed /D i v o r c ed / Se p a r a t e d  –  P a r en t / Gu a r d i a n  

 W ID /D I V / SEP  –  NOT  P ARENT /GUARD IAN  W i d owed /D i v o r c ed / Se p a r a t e d  –  N o t  P a r e n t /G u a r d i a n  

 REFUSED  /  DO  NOT  KNOW  Re f u s e d  /  Do  N o t  Kn o w  

   

CH IL D  MA IN TENANCE   W h i c h ,  i f  a n y  o f  t h e  f o l l ow i ng  a p p l y  t o  yo u ?  I  am  t h e  p a r e n t  /  l e g a l  g u a r d i a n  o f  

 < 1 6  A T  HOME a  c h i l d /  c h i l d r e n  a g e d  u n d e r  1 6  w h o  d o e s / d o  l i v e  w i t h  me  

 < 1 6  NOT  W ITH  ME  –  I  MA IN TA IN  a  c h i l d /  c h i l d r e n  a g e d  u n d e r  1 6  w h o  d o e s  n o t / d o  no t  l i v e  w i t h  me  a n d  t o  wh o s e  
u p b r i n g i ng  I  c o n t r i b u t e  f i n a n c i a l l y  

 < 1 6  NOT  W ITH  ME  –  I  D ON ’ T  MA INTA IN  a  c h i l d /  c h i l d r e n  a g e d  u n d e r  1 6  w h o  d o e s  n o t / d o  no t  l i v e  w i t h  me  a n d  t o  wh o s e  
u p b r i n g i ng  I  d o  n o t  c on t r i b u t e  f i n a n c i a l l y  

 1 6  –  1 9  FULL  T IME  EDUCAT ION  a  c h i l d /  c h i l d r e n  a g e d  16  t o  1 9  w h o  i s / a r e  c u r r e n t l y  i n  f u l l  t i me  e d u c a t i o n  

 NO  ANSWER  No t  a s ke d  o f  r e s p o n d e n t s  w i t h o u t  c h i l d r e n  

   

NUMBER  IN  HOUSEHOLD   W ha t  i s  t h e  t o t a l  n umbe r  o f  pe o p l e  i n  y ou r  h o u s e h o l d  i n c l u d i n g  yo u r s e l f  a n d  
a n y  c h i l d r e n ?  

 1  1  

 2  2  

 3  3  

 4  4  

 5 +  5 +  

 REFUSED  REFUSED  

   

PRESENCE  OF  CH I LDREN  
I N  HOUSEHOLD  

 PRESENCE  OF  CH ILDREN  I N  HOUSEHOLD  

 YES  YES  

 NONE  NONE  

 REFUSED  REFUSED  

   

NO  OF  CH IL DREN  IN  
HOUSEHOLD  

 H ow  man y  c h i l d r en  a g ed  f i f t e e n  o r  u n de r  a r e  t h e r e  i n  y o u r  h ou s e h o l d?  

 1  1  

 2  2  

 3  3  

 4  4  

 5  5  

 6  6  

 7  7  

 8  8  

 9 +  9 +  

 NONE  NONE  

 REFUSED  REFUSED  

   

AGE  OF  CH ILDREN  IN  
HOUSEHOLD  

 I n t o  wh i c h  a g e  ba n d  do  t he  c h i l d r e n  i n  y o u r  h o u s e ho l d  f i t ?  

 AGED  0 - 3  AGED  0 - 3  

 AGED  4 - 5  AGED  4 - 5  

 AGED  6 - 9  AGED  6 - 9  

 AGED  1 0 - 15  AGED  1 0 - 15  

 NONE  <1 6  NONE  <1 6  

 REFUSED  REFUSED  
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GROUP/CRITERIA RESPONSES FULL TEXT 

 

GEOGRAPHY   

 

STANDARD  REG ION  4   S TANDARD  REG ION  4  

 NORTH  No r t h  ( No r t h  +  No r t h  W e s t  +  Yo r k s h i r e  a n d  H umbe r s i d e  +  S c o t l a n d )  

 M IDLANDS  M i d l a n ds  (W e s t  M i d l a nd s  +  E a s t  M i d l an d s  +  E as t  An g l i a  +  W a l e s )  

 SOUTH  So u t h  ( S o u t h  W e s t  +  So u t h  E as t )  

 LONDON  L o n d on  ( G r e a t e r  Lo n d o n )  

   

S TANDARD  REG ION  1 1   S TANDARD  REG ION  1 1  

 NORTH  NORTH  

 NORTH  WEST  NORTH  WEST  

 YORKS  &  HUMBERS ID E  YORKSH IR E  AND  HUMBERS IDE  

 W EST  M IDLANDS  W EST  M IDLANDS  

 EAST  M IDL ANDS  EAST  M IDL ANDS  

 EAST  ANGL I A  EAST  ANGL I A  

 SOUTH  W EST SOUTH  W EST 

 SOUTH  EAST  SOUTH  EAST  

 GREATER  LONDON  GREATER  LONDON  

 W ALES  W ALES  

 SCOTLAND  SCOTLAND  

   

UR BAN  /  RURAL   URBAN  /  RURA L  

 URBAN  URBAN  

 SUBURBAN  SUBURBAN  

 RURAL  RURAL  

 NO  DATA  I n c omp l e t e  P o s t c o d e s  R e c o r d e d  
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GROUP/CRITERIA RESPONSES FULL TEXT 

 

ECONOMICS   

 

SOC IAL  GRADE   SOC I AL  GRADE  

 A  A  

 B  B  

 C 1  C 1  

 C 2  C 2  

 D  D  

 E  E  

   

QUAL IF ICA T ION  L EVEL   W h i c h ,  i f  a n y ,  i s  t h e  h i g h e s t  e d uc a t i o n a l  o r  p r o f e s s i o n a l  q u a l i f i c a t i o n  you  h a v e  
o b t a i n e d ?  

 GCSE  GCSE /O - L e v e l / CSE  

 NVQ1  /  2  V o c a t i o n a l  Qu a l i f i c a t i o n s  ( =NVQ1 +2 )  

 A  LEVEL  /  NVQ3  A - L e v e l  O r  Eq u i v a l e n t  ( = NVQ3 )  

 DEGREE  /  NVQ4  Ba c he l o r  De g r e e  O r  E q u i v a l e n t  ( = NVQ4 )  

 MASTERS  /  P HD  Ma s t e r s / PHD  O r  E q u i v a l en t  

 OTHER  O t h e r  

 NONE  N o  F o rma l  Q ua l i f i c a t i o ns  

 S T I L L  S TUDY ING  S t i l l  S t u d y i n g  

 DON ’ T  KNOW  Don ’ t  K n o w 

   

WORK ING  S TATUS  OF  
RESPONDENT  

 W h i c h  o f  t h e s e  a p p l i e s  t o  y o u ?  

 

 F ULL  T IME  Pa i d  J o b  ( 3 0+  Ho u r s  /  W ee k )  

 PAR T T IME  8 - 2 9  HRS  Pa i d  J o b  ( 8 - 2 9  H o u r s  /  W ee k )  

 PAR T T IME  < 8  HRS  Pa i d  J o b  ( Un d e r  8  H ou r s  /  W ee k )  

 SELF  EMPLOYED  Se l f - Emp l o ye d  

 FULL  T IME  STUDENT  F u l l  T i me  S t u d e n t  

 S T I L L  A T  SCHOOL  S t i l l  A t  S c h o o l  

 J OBSEEKER  Unemp l o y e d  a n d  S e e k i n g  W o r k  

 RET IRED  R e t i r e d  

 NOT IN  PA ID  WORK No t  I n  P a i d  W o r k  –  O t h e r  

 UNABLE  TO  WORK L o n g  Te rm  I l l n e s s  O r  D i s a b i l i t y  

 HOUSEW IFE  H ou s e w i f e  

 REFUSED  Re f u s e d  

   

HOUSEHOLD  I NCOME  C ou l d  yo u  p l e as e  t e l l  me  t h e  g r o u p  i n  wh i c h  yo u  wo u l d  p l a c e  yo u r  t o t a l  
h o u s e ho l d  i n c ome  pe r  y e a r  f r om  a l l  s o u r c e s ,  b e f o r e  t a x  a nd  o t h e r  d e d u c t i o n s ?  

 UNDER  4 , 4 9 9  UNDER  4 , 4 9 9  

 4 , 5 00  –  6 , 4 9 9  4 , 5 00  –  6 , 4 9 9  

 6 , 5 00  –  7 , 4 9 9  6 , 5 00  –  7 , 4 9 9  

 7 , 5 00  –  9 , 4 9 9  7 , 5 00  –  9 , 4 9 9  

 9 , 5 00  –  1 1 , 4 9 9  9 , 5 00  –  1 1 , 4 9 9  

 1 1 , 50 0  –  1 3 , 4 99  1 1 , 50 0  –  1 3 , 4 99  

 1 3 , 50 0  –  1 5 , 4 99  1 3 , 50 0  –  1 5 , 4 99  

 1 5 , 50 0  –  1 7 , 4 99  1 5 , 50 0  –  1 7 , 4 99  

 1 7 , 50 0  –  2 4 , 9 99  1 7 , 50 0  –  2 4 , 99 9  

 2 5 , 00 0  –  2 9 , 9 99  2 5 , 00 0  –  2 9 , 9 99  

 3 0 , 00 0  –  3 9 , 9 99  3 0 , 00 0  –  3 9 , 9 99  

 4 0 , 00 0  –  4 9 , 9 99  4 0 , 00 0  –  4 9 , 9 99  

 5 0 , 00 0  –  7 4 , 9 99  5 0 , 00 0  –  7 4 , 9 99  

 7 5 , 00 0  –  9 9 , 9 99  7 5 , 00 0  –  9 9 , 9 99  

 OVER  1 0 0 , 0 00  OVER  1 0 0 , 0 00  

 REFUSED  REFUSED  

 DON ’ T  KNOW  DON ’T  KNOW  

   

CH IEF  I NCOME EARNER   A r e  y o u  t h e  c h i e f  i n c ome  e a r n e r ?  

 YES  YES  

 NO  NO  

   

WORK ING  S TATUS  OF  
C IE  

 C ou l d  yo u  p l e as e  t e l l  me  wh i c h  o f  t h e s e  ap p l i e s  t o  t h e  c h i e f  i n c ome  e a r n e r ?  

 FULL  T IME  Pa i d  J o b  ( 3 0+  Ho u r s  /  W ee k )  

 PAR T T IME  8 - 2 9  HRS  Pa i d  J o b  ( 8 - 2 9  H o u r s  /  W ee k )  

 PAR T T IME  < 8  HRS  Pa i d  J o b  ( Un d e r  8  H ou r s  /  W ee k )  

 SELF  EMPLOYED  Se l f - Emp l o ye d  

 FULL  T IME  STUDENT  F u l l  T i me  S t u d e n t  

 S T I L L  A T  SCHOOL  S t i l l  A t  S c h o o l  

 J OBSEEKER  Unemp l o y e d  a n d  S e e k i n g  W o r k  

 RET IRED  R e t i r e d  

 NOT IN  PA ID  WORK No t  I n  P a i d  W o r k  –  O t h e r  

 UNABLE  TO  WORK L o n g  Te rm  I l l n e s s  O r  D i s a b i l i t y  

 HOUSEW IFE  H ou s e w i f e  

 REFUSED  Re f u s e d  
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GROUP/CRITERIA RESPONSES FULL TEXT 

 

ECONOMICS  

      (CONTINUED)  

  

 
HOME  TENURE  W h i c h  o f  t h e s e  a p p l i e s  t o  y o u r  h ome?  

 MORTGAGE  Be i n g  B o u g h t  On  A  Mo r t g ag e  

 OWNED  Owned  Ou t r i g h t  B y  Ho u s e h o l d  

 LOCAL  AUTHOR I TY  RENT R en t e d  F r om  L o c a l  Au t h o r i t y  

 PR I VA TE  REN T  R en t e d  F r om  A  P r i v a t e  L a nd l o r d  

 HOUS ING  ASSOC IAT ION  Be l o n g s  To  Ho u s i n g  A s s o c i a t i o n  

 OTHER  O t h e r  

 REFUSED  Re f u s e d  

   

MA IN  SHOPPER   A r e  y o u  r e s p o n s i b l e ,  o r  ma i n l y  r e s p o ns i b l e ,  f o r  a l l  t h e  h o us e h o l d  s h o p p in g ?  

 YES  Ye s  –  I  Am   

 NO  N o  –  I  Am  N o t  

   

MA IN  SUPERMARKET   A n d  wh i c h  s up e r ma r ke t  d o e s  yo u r  h o u s eh o l d  u s u a l l y  u s e  f o r  MOST  o f  i t s  f o o d  
a n d  g r o c e r y  s ho p p i n g?  Kw i k  S a v e  n o  l o n g e r  t r a d i n g ,  A l d i  a n d  L i d l  a d d e d  f r om  
Oc t  2 00 9  

 ASDA  ASDA  

 CO -OP  CO -OP  

 KW IK  S AVE  KW IK  S AVE  ( n o  l o n g e r  t r a d i n g )  

 MARKS  &  SPENCER  MARKS  AND  SPENCER  

 MORR ISONS /SAF EWAY MORR ISONS /SAF EWAY 

 SA INSBURY ’S  SA INSBURY ’S  

 SOMMERF IELD  SOMMERF IELD  

 T ESCO  TESCO  

 W A ITROSE  W AITROSE  

 I CE LAND  I CE LAND  

 A LD I  A LD I  a d d e d  f r om  Oc t  2 0 0 9  

 L I DL  L I DL  a d d e d  f r om  Oc t  2 00 9  

 OTHER  OTHER  

 DON ’ T  KNOW  DON ’T  KNOW  

 NOT MA IN  SHOPPER  Que s t i on  o n l y  a s ke d  o f  Ma i n  Sh o p pe r  

   

DEB I T  CARD /S   D oe s  a n yo ne  i n  y o u r  h o us e h o l d  h av e  D e b i t  Ca r d / s  ( e g  Mae s t r o ,  V i s a  De b i t  
C a r d )   

 YES  Ye s  

 NO  N o   

 NO  ANSWER  No  Answe r  

   

CR ED I T  CARD /S   D oe s  a n yo ne  i n  y o u r  h o us e h o l d  h av e  C r e d i t  Ca r d / s  ( e g .  V i s a  C r e d i t  Ca r d ,  
Ma s t e r c a r d ,  Ame r i c a n  Ex p r e s s )  

 YES  Ye s  

 NO  N o   

 NO  ANSWER  No  Answe r  
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GROUP/CRITERIA RESPONSES FULL TEXT 

 

MEDIA   

 

DA IL Y  N EWSPAPER   W h i c h  o f  t h e s e  n a t i o n a l  d a i l y  n e ws p a p e r s  do  yo u  r e a d  o r  l o o k  a t  r e gu l a r l y ?   B y  
r e gu l a r l y  I  me a n   3  ou t  o f  4  i s s u e s  

 HERALD  HERALD  

 I NDEPENDENT  I NDEPENDENT 

 DA IL Y  T ELEGRAPH  DA I L Y TEL EGRAPH  

 GUARD IAN  GUARD IAN  

 F INANC IAL  T IMES  F I NANC IAL  T IMES  

 T IMES  T IMES  

 SCOTSMAN  SCOTSMAN  

 DA IL Y  E XPRESS  DA I L Y EXPRESS  

 DA IL Y  MA IL  DA I L Y MA IL  

 DA IL Y  R ECORD  DA I L Y RECORD  

 SUN  SUN  

 DA IL Y  M IRROR  DA I L Y M IRROR  

 DA IL Y  S TAR  DA I L Y STAR  

 W ESTERN  MA IL  W ESTERN  MA I L  

 METRO  METRO  

 EVEN ING  STANDARD  EVEN ING  STANDARD  

 NONE NONE  

 DON ' T  KNOW  DON ' T  KNOW  

   

SUNDAY  NEWSPAPER   W h i c h  o f  t h e s e  n a t i o n a l  S u nd a y  n e ws pa p e r s  d o  y ou  r e a d  o r  l o o k  a t  r e g u l a r l y?   
B y  r e g u l a r l y  I  me a n  3  o u t  o f  4  i s s u e s  o n  a v e r a g e .  ( M i s s i n g  =  Qu e s t i o n  n o t  
a s ke d  i n  we e ks  1 7  a nd  3 0  3 0 0 8 )  

 SUNDAY  MA IL  ( SCOTLAND)  SUNDAY  MA I L  ( SCO TLAND)  

 THE  MA IL  ON  SUNDAY  THE  MA IL  ON  SUNDAY  

 SUNDAY  POST  SUNDAY  POST 

 THE  I NDEPENDENT  ON  SUNDAY  THE  I NDEPENDENT  ON  SUNDAY  

 SUNDAY  T IMES  SUNDAY  T IMES  

 SUNDAY  TEL EGRAPH  SUNDAY  TELEGRAPH  

 SUNDAY  E XPRESS  SUNDAY  E XPRESS  

 OBSERVER  OBSERVER  

 NEWS  OF  THE  WORLD  NEWS OF  THE  WORLD  

 THE  P EOPLE  THE  P EOPLE  

 SUNDAY  M IRROR  SUNDAY  M IRROR  

 SUNDAY  S PORT SUNDAY  S PORT  

 SCOTLAND  ON  SUNDAY  SCOTLAND  ON  SUNDAY 

 DA IL Y  S TAR  SUNDAY  DA I L Y STAR  SUNDAY  

 NONE  NONE   

 DON ' T  KNOW  DON ' T  KNOW  

   

I TV  S TAT ION  MOST  
W ATCHED  

 W h i c h  I TV  s t a t i o n  d o  y o u  wa t c h  MOST  o f t e n ?  

 T YNE  TEES  N o r t h  E as t  ( T yn e  T e e s )  

 GRANADA  L a n c a sh i r e  ( G r a n a d a )  

 YORKSH IRE  Yo r ks h i r e  

 CENTRAL   M i d l a nd s  (C e n t r a l / Ca r l t o n  C e n t r a l  T V )  

 HTV  W ALES /WEST  HTV  (W es t  O r  W a l e s )  

 ANGL IA  Ea s t  An g l i a  ( An g l i a )  

 CARL TON / LWT  L o n d on  ( LW T /C a r l t o n )  

 MER ID IAN  So u t h e r n  ( Me r i d i a n )  

 W EST COUNTRY  W es t  Co u n t r y  ( T SW /Ca r l t o n  S o u t h we s t )  

 BORDER  S c o t l a n d  ( Bo r d e r  TV )  

 GRAMP IAN  S c o t l a n d  ( G r amp i a n  TV )  

 SCOTT I SH  S c o t t i s h  TV  

 ULS TER  U l s t e r  

 NONE  OF  THESE  N on e  O f  T h e s e  

 DON ’ T  KNOW  Don ’ t  K n o w 

 NO  TV  SE T  D o  No t  Own  A  TV  Se t  
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GROUP/CRITERIA RESPONSES FULL TEXT 

 

LIFESTYLE  

 

NO  OF  CARS  IN  
HOUSEHOLD  

 D o  yo u  o r  do e s  a n y o n e  i n  y o u r  ho u s e h o ld ,  ow n  o r  h a v e  t h e  u s e  o f  a  c a r  o r  l i g h t  v a n ?   I f  ye s :  Ho w  
man y?  

 ONE  ONE  

 TWO  TWO  

 THREE  OR  MORE THREE  OR  MORE 

 NONE NONE  

   

T V   T e l e v i s i o n  s e t ( s )  i n  h o us e h o l d  

 YES  YES  

 NO  NO  

   

SATELL IT E  TV    D oe s  yo u r  h o u s e h o l d  h a v e  S a t e l l i t e  TV ,  e . g .  S k y  D i g i t a l  ( i . e .  T V  t h r o u gh  a  s a t e l l i t e  d i s h  t h a t  y o u  
p a y  a  mon t h l y  s u bs c r i p t i o n  f o r )  

 YES  YES  

 NO  NO  

   

CABL E  TV    D oe s  yo u r  h o u s e h o l d  h a v e  C ab l e  TV ,  e . g .  V i r g i n  Med i a  ( i . e .  T V  t h r o ug h  a  c a b l e  c o n n e c t i o n  t h a t  yo u  
p a y  a  mon t h l y  s u bs c r i p t i o n  f o r )  

 YES  YES  

 NO  NO  

   

F REEV IEW   D oe s  yo u r  h o u s e h o l d  h a v e  F r e e v i e w  ( i . e .  d i g i t a l  T V  a c c e s s ed  t h r o u g h  a  s e t - t o p  b o x ,  o r  i n t e g r a t ed  
i n t o  y o u r  T V ,  t h a t  yo u  d o  n o t  h a v e  t o  p a y  a  s u b s c r i p t i o n  f o r )  (Qu e s t i on  n o t  a s ke d  J a n  0 9 )  

 YES  YES  

 NO  NO  

   

F REESAT   F r e e s a t  ( i . e .  T V  t h r o u g h  a  s a t e l l i t e  d i s h  w i t h  n o  mon t h l y  s u b s c r i p t i o n .  J us t  a  o n e - o f f  p a yme n t )  
Qu e s t i on  a s ke d  f r om  N o v embe r  2 0 0 9 .  

 YES  YES  

 NO  NO  

   

L ANDL INE  TEL EPHONE  Te l ep h o n e  ( l a nd l i n e ,  i . e .  NOT  a  mob i l e  ph o n e )  i n  h o u s e ho l d  

 YES  YES  

 NO  NO  

   

S IMPLE  MOB IL E  PHONE   S i mp l e  Mob i l e  Ph o n e  i n  h o u s e h o l d  

 YES  YES  

 NO  NO  

   

W EB  MOB ILE  PHONE   W eb - e n a b l e d  Mob i l e  P h o ne  ( e . g .  i Ph o n e ,  B l a c kb e r r y ,  A n d r o i d )  i n  h o us e h o l d  ( A d d e d  J a n u a r y  2 01 1 )  

 YES  YES  

 NO  NO  

   

V IDEO   V i d e o  Re c o r d e r .  CHANGED  F EB  2 0 1 0  t o  P e r s o n a l  V i de o  Re c o r d e r  ( PVR )  /  D TR  –  e . g .  S k y+  /  V +  /  
F r e ev i e w+  /  a n  i n - b u i l t  h a r d - d r i v e  o n  you r  T V  o r  s e t - t o p  b o x  (NOT  a  VHS  v i d e o  r e c o r d e r )  i n  
h o u s e ho l d  

 YES  YES  

 NO  NO  

   

DVD  RECORDER   DVD  R ec o r d e r  i n  h o u s e h o l d  

 YES  YES  

 NO  NO  

   

DVD  PLAYER   DVD  p l a ye r  i n  h o u s e h o l d  

 YES  YES  

 NO  NO  

   

PERSONAL  COMPUTER   P e r s o n a l  C ompu t e r  ( P C ,  MAC  o r  o t h e r  t y p e  o f  h ome  c ompu t e r )  /  D e s k t o p  PC  i n  h o u s e h o l d  

 YES  YES  

 NO  NO  

   

L APTOP  PC   L a p t o p  ( PC / Ap p l e ,  i n c l u d i n g  n e t b o o ks )  i n  h ou s e h o ld  

 YES  YES  

 NO  NO  

   

T ABLE T  PC   T a b le t  PC  s u c h  a s  a n  i P a d  o r  s i m i l a r  i n  h ou s e h o l d  ( Ad d e d  J a n u a r y  20 1 1 )  

 YES  YES  

 NO  NO  

   

GAMES  CONSOLE   Games  Co n s o le  ( NOT  h ome  c omp u t e r )  ( e . g .  N i n t e n d o  DS ,  W i i ,  PS3 ,  Xb o x )  i n  ho u s e h o l d  

 YES  YES  

 NO  NO  
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GROUP/CRITERIA RESPONSES FULL TEXT 

 

LIFESTYLE    

 (CONTINUED)  

 

 

 
   

MP3   MP3  p o r t a b l e  a u d i o  d i g i t a l  p l a ye r  i n  h o u s eh o l d  

 YES  YES  

 NO  NO  

   

DAB  RAD IO   DAB  d i g i t a l  r a d i o  i n  ho u s e h o l d  ( q u e s t i o n  no t  a s k e d  J a n  t o  Ma y  2 00 9 )  

 YES  YES  

 NO  NO  

   

D IG  CAMERA  ( E X  PHONE )   D i g i t a l  c ame r a  ( e x c l .  a  c ame r a  i n c l u d ed  i n  a  mob i l e  p h o n e )  i n  h o u s e ho l d  

 YES  YES  

 NO  NO  
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GROUP/CRITERIA RESPONSES FULL TEXT 

 

INTERNET ACCESS   

 

I N TERNET  ACCESS  –  
FREQUENCY  

 W h i c h  o f  t h e s e  b e s t  d e s c r i b e s  yo u r  u s e  o f  t h e  i n t e r n e t ?  P l ea s e  i n c l u d e  a l l  u s e  
o f  t h e  i n t e r n e t ,  i n c l u d i n g  s e n d in g  a nd  r e c e i v i n g  ema i l s  

 >  ONCE  A  DAY  Se v e r a l  T i me s  A  D a y  

 ONCE  A  DAY  A r o u n d  On c e  A  Da y  

 4 / 5  A  W EEK  4  O r  5  T i me s  A  W ee k  

 2 / 3  A  W EEK  2  O r  3  T i me s  A  W ee k  

 1  A  WEEK  A r o u n d  On c e  A  W ee k  

 2 / 3  A  MONTH  2  O r  3  T i me s  A  Mon t h  

 1  A  MONTH  A r o u n d  On c e  A  Mon t h  

 <  1  A  MONTH  L e s s  Th a n  A r o u n d  O nc e  A  Mon t h  

 NEVER  /  A CCESS  N ev e r  B u t  I  H a v e  A c c es s  

 NEVER  /  NO  ACCESS  N ev e r  B u t  I  D o  N o t  Ha v e  A c c e s s  

   

I N TERNET  ACCESS  -  
METHOD  

 A n d  h o w  d o  yo u  a c c e s s  t h e  i n t e r n e t ?  P l ea s e  i n c l u d e  a l l  t h e  wa ys  y o u  e v e r  
a c c es s  t h e  i n t e r n e t .  

 PC  HOME  V i a  p e r s o n a l  c ompu t e r  o r  l a p t op  a t  HOME 

 PC  WORK /  UN I  /  SCHOOL  V i a  p e r s o n a l  c ompu t e r  o r  l a p t op  a t  WORK /UN IVERS ITY / SCHOO L  

 I N TERNET  CAFE ,  ETC  V i a  c o n v e n i e n t  p u b l i c  p l a c e  o f  a c c e s s  -  e . g .  I n t e r n e t  C a f e ,  L i b r a r y  e t c  

 MOB IL E  DEV ICE  V i a  mo b i l e  t e r m i n a l  ( e . g .  mo b i l e  t e l e p h o ne ,  PDA ,  P a lm ,  B l a c kb e r r y  

 T V  SE T   V i a  T V  s e t  ( t h r ou g h  d i g i t a l  c a b l e )  

 GAMES  CONSOLE  V i a  g ame s  c o n s o l e  e . g .   N i n t e n d o  W i i ,  So n y  PSP ,  P SP  2 ,  PSP  3 ,  X b o x  3 60 )   

 NO  ACCESS  N o  a c c e s s  

   

CABLE  BROADBAND   I s  you r  a c c e s s  t o  t he  i n t e r ne t  a t  HOME  Cab l e  B r o ad b a n d  ( i . e .  b r oa d b a n d  
p r o v i d e d  b y  a  c a b l e  T V  c ompan y )  

 YES  YES  

 NO  NO  

 NO  HOME ACCESS  NO  HOME ACCESS  

   

ADSL  BROADBAND   I s  you r  a c c e s s  t o  t he  i n t e r ne t  a t  HOME  ADS L  b r oa d b a n d  ( i . e .  b r oa d b a n d  
t h r o u g h  a  n o r ma l  t e l ep h o n e  l i n e  w h i c h  i s  n o t  c a b l e )  

 YES  YES  

 NO  NO  

 NO  HOME ACCESS  NO  HOME ACCESS  

   

OTHER  BROADBAND   H av e  b r o a d b an d  a c c e s s  t o  t h e  i n t e r n e t  a t  HOME  b u t  d on ' t  kn o w  t y p e  

 YES  YES  

 NO  NO  

 NO  HOME ACCESS  NO  HOME ACCESS  

   

NON  BROADBAND   I s  you r  a c c e s s  t o  t he  i n t e r ne t  a t  h ome  NON  b r o a d b a n d  ( e . g .  D i a l  u p )  No  =  H a v e  
B r o a d b a n d  Co n n ec t i o n  

 YES  YES  

 NO  NO  =  h av e  b r o a d b an d  c o nn e c t i on .  

 NO  HOME ACCESS  NO  HOME ACCESS  

   

I N TERNET  ACCESS  -  
H ISTORY 

 A n d  f o r  h ow  l o n g  h a v e  you  h a d  a c c e s s  t o  t h e  i n t e r n e t ?  

 <  3  MONTHS  LESS  THAN  3  MONTHS 

 3 - 6  MONTHS  BETWEEN  3  AND  6  MONTHS 

 6 - 1 2  MONTHS  BETWEEN  6  AND  1 2  MONTHS 

 1 - 2  YEARS  BETWEEN  1  AND  2  YEARS  

 2 - 3  YEARS  BETWEEN  2  AND  3  YEARS  

 3 - 4  YEARS  BETWEEN  3  AND  4  YEARS  

 4 - 5  YEARS  BETWEEN  4  AND  5  YEARS  

 5 - 6  YEARS  BETWEEN  5  AND  6  YEARS  

 >  6  YEARS  MORE  THAN  6  YEARS  

 DON ’ T  KNOW  DON ’T  KNOW  

 NOT  ASKED  NOT A SKED  IF  NO  ACCESS  
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GROUP/CRITERIA RESPONSES FULL TEXT 

 

INTERNET USE  
 

EMA I LS   R ec e n t l y  ( l a s t  3  mon t hs )  u s e d  t h e  i n t e r n e t  f o r  s e n d in g  /  r e c e i v i n g  ema i l s  

 YES  YES  

 NO   NO   

 NO  ACCESS  NO  ACCESS  

   

I NFO  -  IN TERESTS   R ec e n t l y  ( l a s t  3  mon t hs )  u s e d  t h e  i n t e r n e t  t o  v i s i t  s i t e s  f o r  i n f o r ma t i o n  on  
h o b b ie s  a n d  p e r s o n a l  i n t e r e s t s  

 YES  YES  

 NO   NO   

 NO  ACCESS  NO  ACCESS  

   

I NFO  -  PRODUCTS   R ec e n t l y  ( l a s t  3  mon t hs )  u s e d  t h e  i n t e r n e t  t o  v i s i t  s i t e s  f o r  i n f o r ma t i o n  on  
p r od u c t s / s e r v i c e s  I  a m  t h i n k i n g  o f  b u y i n g  

 YES  YES  

 NO   NO   

 NO  ACCESS  NO  ACCESS  

   

PURCHASES  -  NOT  
GROCER IES  

 R ec e n t l y  ( l a s t  3  mon t hs )  u s e d  t h e  i n t e r n e t  t o  bu y  p r o d u c t s /  s e r v i c es  o n l i n e  

-  n o t  g r o c e r i e s  

 YES  YES  

 NO   NO   

 NO  ACCESS  NO  ACCESS  

   

GROCERY SHOPP ING    R ec e n t l y  ( l a s t  3  mon t hs )  u s e d  t h e  i n t e r n e t  f o r  g r o c e r y  s h o p p in g  o n l i n e  

 YES  YES  

 NO   NO   

 NO  ACCESS  NO  ACCESS  

   

BANK  A /C  &  F I NANCES   R ec e n t l y  ( l a s t  3  mon t hs )  u s e d  t h e  i n t e r n e t  t o  c h e c k  o n  my  b a n k  a c c o un t  a nd  
o t h e r  f i n a n c i a l  h o l d i n g s  

 YES  YES  

 NO   NO   

 NO  ACCESS  NO  ACCESS  

   

J OB  S EARCH  
 

 R ec e n t l y  ( l a s t  3  mon t hs )  u s e d  t h e  i n t e r n e t  t o  l o o k  f o r  a  j o b  /  s e a r c h  j o b  
( r e c r u i t me n t )  s i t e s .  ( Ad d e d  Ma r c h  2 0 10 )  

 YES  YES  

 NO  NO  

 NO  ACCESS  NO  ACCESS  

   

P LAY GAMES  ONL IN E   R ec e n t l y  ( l a s t  3  mon t hs )  u s e d  t h e  i n t e r n e t  t o  p l a y  v i d e o  game s  o n l i n e  ( e . g .  
s i mp l e  [ c a s u a l ]  game s  o r  mu l t i - p l a y e r  g ames  v e r s us  o t h e r  p l a ye r s )  /  n o t  f o r  
mo n e y  g am i n g  

 YES  YES  

 NO   NO   

 NO  ACCESS  NO  ACCESS  

   

ONL INE  GAM ING  F OR  
MONEY  

 R ec e n t l y  ( l a s t  3  mon t hs )  u s e d  t h e  i n t e r n e t  f o r  On l i n e  g am i ng  /  p l a y i ng  f o r  
mo n e y  ( e . g .  po k e r ,  b i ng o )  ( Ad d e d  Ma r c h  2 0 1 0 )  

 YES  YES  

 NO   NO   

 NO  ACCESS  NO  ACCESS  

   

DOWNLOAD  MUS IC   R ec e n t l y  ( l a s t  3  mon t hs )  u s e d  t h e  i n t e r n e t  t o  D own l o a d  /  s t r e am  mus i c  

 YES  YES  

 NO   NO   

 NO  ACCESS  NO  ACCESS  

   

DOWNLOAD  MOV IES   R ec e n t l y  ( l a s t  3  mon t hs )  u s e d  t h e  i n t e r n e t  t o  D own l o a d  /  s t r e am  mov i e s  

 YES  YES  

 NO   NO   

 NO  ACCESS  NO  ACCESS  

   

DOWNLOAD  /  STREAM TV   R ec e n t l y  ( l a s t  3  mon t hs )  u s e d  t h e  i n t e r n e t  t o  D own l o a d  /  s t r e am  TV  
p r og r ammes  /  c l i p s  ( e . g .  BBC  i P l a y e r ,  I T V  P l a y e r ,  4 oD ,  S k y  p l a ye r )  ( Ad d e d  
Ma r c h  2 0 1 0 )  

 YES  YES  

 NO   NO   

 NO  ACCESS  NO  ACCESS  

   

ONL INE  D AT ING   R ec e n t l y  ( l a s t  3  mon t hs )  u s e d  t h e  i n t e r n e t  f o r  o n l i n e  d a t i n g  

 YES  YES  

 NO   NO   

 NO  ACCESS  NO  ACCESS  
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GROUP/CRITERIA RESPONSES FULL TEXT 

 

INTERNET USE 
      (CONTINUED)  

 

 
VO IP   R ec e n t l y  ( l a s t  3  mon t hs )  u s e d  t h e  i n t e r n e t  t o  ma ke  v o i c e  a n d  /  o r  v i d e o  c a l l s  

u s i n g  a  VO I P  s e r v i c e  s u c h  a s  S k y p e  o r  s im i l a r .  

 YES  YES  

 NO   NO   

 NO  ACCESS  NO  ACCESS  

   

SOC IAL  NETWORKS /  
B LOGS 

 R ec e n t l y  ( l a s t  3  mon t hs )  u s e d  t h e  i n t e r n e t  t o  v i s i t  s o c i a l  n e t wo r k i n g  s i t e s  ( s u c h  
a s  Fa c e b o o k ,  Tw i t t e r ,  Be b o  o r  F r i e n d s  Re u n i t e d ,  me n t i o n e d  b y  name  f r om  J a n  
2 0 0 9 ) ,  o r  t o  l o o k  a t  o r / a n d  t o  t a k e  p a r t  i n  d i s c u s s i o n  f o r ums  o r  b l o gs  

 YES  YES  

 NO   NO   

 NO  ACCESS  NO  ACCESS  

   

OTHER   R ec e n t l y  ( l a s t  3  mon t hs )  u s e d  t h e  i n t e r n e t  f o r  s ome th i n g  e l s e  

 YES  YES  

 NO   NO   

 NO  ACCESS  NO  ACCESS  

 

(THE MARKETING CHANNELS, MARKETING SECTORS AND ADDITIONAL QUESTIONS SECTIONS 
APPEAR FROM THE NEXT PAGE ONWARDS.)  

 

MONTH   

 
YEAR  AND  MONTH   ( T h e s e  a r e  a d d e d  t o  a s s i s t  i n  s e l e c t i o n  o f  d i f f e r en t  t im e  pe r i od s  f o r  t h e  pu r p o s e  

o f  t h e  v a r i e t y  o f  a n a l y s i s  o p t i o n s  a v a i l a b l e . )  

 J a n  0 8  J a n  08  

 F eb  0 8  F e b  0 8  

 ETC  -  E TC  E TC  -  ETC  

 

 

GEODEMOGRAPHICS   

 

SEE SEPARATE APPENDIX AVAILABLE FROM   www. thebps.co.uk/guides  

 

 

 



 
T he  B r i t i s h  Po p u l a t i o n  S u r v e y ,  3 3  A dm i r a l  H o us e ,  V i e r s e n  P l a t z ,  P e t e r b o r o u g h ,  PE1  1ES                          A  T r a d i n g  Name  o f  Da t a Ta l k  Re s e a r c h  L i m i t ed      

Te l :  0 1 73 3  8 9 7 73 3      Ema i l :  i n f o@ t h e b p s . c o . u k      We b :  www . t h e bp s . c o . u k                                         ©  D a t a T a l k  R e s e a r c h  L im i t e d ,  SE P TEMB ER  2 0 1 1                                                         

Section 2 -  THE BRITISH MARKETING SURVEY – Marketing Section 

 
GROUP/CRITERIA RESPONSES FULL TEXT 

 

MARKETING CHANNELS   

 ACTIVITY BY CHANNEL    

CH ANNELS  RECE IVED   W h i c h  o f  t h e  f o l l o w i n g  t y p e s  o f  ma r k e t i n g  h a v e  yo u  s e e n ,  o r  r e c e i v e d ,  d u r i n g  
t h e  l a s t  f e w  we e ks   

 L E AF LETS  -  DOOR  L e a f l e t s  T h r ou g h  Y o u r  D o o r  

 L E AF LETS  -  NEWS /  MAGS L e a f l e t s  I n  Yo u r  News pa p e r s  /  Ma g a z i ne s  

 MA IL  –  HOUSEHOLDER  Ma i l  A d d r e s s e d  T o  ‘ T h e  H o us e h o l de r ’  O r  ‘ T h e  O c c up i e r ’  O r  S i m i l a r  

 COLD  MA I L  Ma i l  A d d r e s s e d  T o  Y o u  B y  N ame  F r om Compan i e s  Yo u  Ha v e  N o t  D e a l t  W i t h  In  
T h e  P a s t  

 W ARM MA IL  Ma i l  A d d r e s s e d  T o  Y o u  B y  N ame  F r om Compan i e s  Yo u  Ha v e  D ea l t  W i t h  I n  T h e  
P a s t  

 NEWSPAPER  /  MAGAZ INE  ADVERTS  N ews p ap e r  /  Mag a z i n e  A d v e r t s  

 CUSTOMER  ‘ MAGAZ INES ’  C us t ome r  ‘ Ma g a z i n e s ’  

 RAD IO  R ad i o  Ad v e r t i s emen t s  

 T V  T V  A dv e r t i s eme n t s  

 L E AF LETS / SAMPLES  –  S TREET  L e a f l e t s  /  Samp l e s  H a nd e d  To  Yo u  I n  Th e  S t r e e t  

 L E AF LETS / SAMPLES  –  SHOPS  L e a f l e t s  /  Samp l e s  H a nd e d  To  Yo u  O r  P i c ke d  U p  I n s i de  Sh o p s  

 POSTERS  Po s t e r  A d v e r t i s i n g  

 COLD  EMA IL  A d d ed  F r om  A p r i l  2 0 0 9   Ema i l  F r om  Compan i e s  Yo u  H a v e  No t  De a l t  W i t h  I n  Th e  
P a s t  

 W ARM EMA I L  A d d ed  F r om  A p r i l  2 0 0 9   Ema i l  F r om  Compan i e s  Yo u  H a v e  De a l t  W i t h  I n  T h e  
P a s t  

 I N TERNET I n t e r n e t  Ad v e r t i s i n g  

 SMS  /  MMS  Me s s a g e s  o n  yo u r  Mob i l e  P h on e  

 T ELEPHONE  Te l ep h o n e  C a l l s  

 C IN EMA  Ad d ed  f r om  Ma r c h  2 0 1 0  C in ema  Adv e r t i s i ng  

 ON -PACK  PROMOS Ad d ed  J u n e  2 0 11  O f f e r s  a n d  P r omo t i o n s  o n  p r o du c t  pa c k a g i n g  

 NONE  OF  THESE  N on e  O f  T h e s e  

 EMA I L  (NE T )  Ema i l  ( N e t )  

 ANY  ( NE T)  A n y  ( Ne t )  

   

   

CH ANNELS  RESPONDED  
TO  

 L o o k i n g  a g a i n  a t  t h e  l i s t ,  h av e  yo u  r e s p o n d e d  t o ,  r e q u e s t e d  i n f o rma t i o n  f r om ,  
o r  ma d e  pu r c ha s e s  a s  a  r e s u l t  o f ,  a n y  o f  t h e s e  i n  t h e  l a s t  f e w  we e k s ?  

 L I ST  AS  FOR  CHANNELS  R ECE IVED  L I ST  AS  FOR  CHANNELS  R ECE IVED  

   

   

ACCEPTABLE  CHANNELS   W h i c h  o f  t h e  f o l l o w i n g  t y p e s  o f  ma r k e t i n g  d o  y o u  r e g a r d  a s  ‘ a c c e p t a b l e  t o  
r e c e i v e ’ ?  

 L I ST  AS  FOR  CHANNELS  R ECE IVED  L I ST  AS  FOR  CHANNELS  R ECE IVED  

   

   

F UTURE  RESPONSES    L o o k i n g  a g a i n  a t  t he  l i s t ,  wo u l d  y o u  b e  p r e p a r e d  t o  r e s p on d  t o ,  r e q u es t  
i n f o rma t i o n  f r om ,  o r  ma ke  p u r c h a s e s  f r om ,  a n y  o f  t h e s e  i n  t h e  f u t u r e ?  

 L I ST  AS  FOR  CHANNELS  R ECE IVED  L I ST  AS  FOR  CHANNELS  R ECE IVED  

   

 

 CHANNEL BY ACTIVITY    

 
A  S IMP LE  SE T  OF  AL L  THE  PREV IOUS  GROUP W ITH  CR ITER IA  AND  RESPONSES  REVERSED .   

TH I S  ENABLES  DETA I LED  ANALYS I S  OF  EACH  IND I V IDUAL  CHANNEL  BY  AL L  ACT IV IT Y  I N  S INGLE  CHARTS  

 

   

 

 CHANNEL BY ACTIVITY LEVELS  ( DES IGNED  FOR  ADVANCE  ANALYS I S  O F  ENGAGEMENT L EVELS ,  AND  TO  CREATE  
ENGAGEMENT  SEGMENTS  FOR  DETA IL ED   CROSS  ANALYS IS )  

 

 
L IS T  A S  FOR  

 CHANNELS  RECE IVED  

 

REVE IVED  ONLY  /  NO  AC T I V I T Y  

 

REVE IVED  ONLY  /  NO  AC T I V I T Y  

 ACCEPTABLE  ONLY  ACCEPTABLE  ONLY  

 RESPONDED  ONLY RESPONDED  ONLY 

 ACCEPTABLE  &  RESPONDED  ACCEPTABLE  &  RESPONDED  

 FUTURE RESPONSE ONLY  FUTURE RESPONSE ONLY  

 ACCEPTABLE  &  FUTURE RESPONSE ACCEPTABLE  &  FUTURE RESPONSE 

 PAST  &  FUTURE RESPONSE PAST  &  FUTURE RESPONSE 

 ACCEPTABLE  &  P AST  &  F UTURE  RESPONSE ACCEPTABLE  &  P AST  &  F UTURE  RESPONSE 
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GROUP/CRITERIA RESPONSES FULL TEXT 

 

MARKETING SECTORS   

 ACTIVITY BY SECTOR   

SECTORS  RECE IVED   Th i n k i n g  o f  t h e s e  t yp e s  o f  ma r ke t i n g ,  w h i c h  o f  t h e  f o l l o w i n g  t y p e s  o f  c ompan i e s  
/  o r g a n i s a t i on s ,  do  y o u  r e c a l l  s e e i n g  o r  r e c e i v i n g  i n f o rma t i o n  f r om  i n  t h e  l a s t  
f e w  we e ks ?  

 BANKS  Ba n k s  

 CRED IT  CARDS  C r e d i t  Ca r d  C ompa n i e s  

 I NSURANCE I n s u r a n c e  C ompan i e s  

 SAV INGS  /  I NVESTMENT  Sa v i n g s  An d  In v e s tmen t  Comp an i e s  

 CHAR IT I ES  C ha r i t i e s  

 SUPERMARKETS  Su p e r ma r k e t s  

 CATALOGUES  ‘ C a t a l o gu e ’  C ompan i e s  

 C LO TH ING  C l o t h i n g  Compan ie s  

 MAGS /  PUBL ISH ING  Maga z i n es  An d  O t he r  P u b l i s h i n g  

 HOME  IMPROVEMENTS  H ome  Imp r o v emen t s  

 D IY  /  GARDEN ING  D IY  /  Ga r d e n i n g  

 HEALTH  CARE  H ea l t h  C a r e  P r o d u c t s  A n d  S e r v i c e s  

 TRAVE L  /  HOL IDAYS  T r av e l  /  Ho l i d a y s  

 U T I L IT I ES  E l e c t r i c i t y ,  O i l  An d  Ga s  C ompa n i e s  

 PHONES  H ome  /  Mo b i l e  P ho n e s  

 T V  S ERV ICES  TV  S e r v i c es  /  B r oa d c a s t e r s  

 CARS  C a r  De a l e r s  A n d  Manu f a c t u r e r s  

 DOMEST IC  A PPL I ANCES  D omes t i c  A p p l i a n c e s  ( a d de d  f r om  N o v  2 0 0 9 )  

 CONSUMER  EL ECTRON ICS  En t e r t a i nmen t ,  Gam i n g  an d  Comp u t e r  E l e c t r on i c s  ( a d d e d  f r om  No v  20 0 9 )  

 SPORT  /  L E ISURE  EQU IPMENT  Sp o r t s  a n d  L e i s u r e  Ac t i v i t i e s  an d  Eq u i pmen t  ( A d d e d  J an u a r y  2 0 1 1 )  

 SHOWS &  S PORTS  EVENTS  C on c e r t s ,  Sh o ws ,  E n t e r t a i nmen t s  a n d  S p o r t s  E v en t s  ( A dd e d  J an u a r y  2 0 1 1 )  

 LOCAL  /  NA TNL  GOVT  L o c a l  O r  Na t i o n a l  G o v e r nmen t  S e rv i c e s  O r  I n f o rma t i o n  

 LOCAL  BUS INESSES  L o c a l  B u s i ne s s e s  An d  S e r v i c es ,  I n d i v i d u a l l y  O r  G r o u p ed  Tog e t h e r  

 OTHER  O t h e r  ( N o t  a s ke d  f r om  J a nu a r y  2 0 1 1 )  

 NONE  OF  THESE  N on e  O f  T h e s e  

   

ACCEPTABLE  SECTORS   Th i n k i n g  o f  t h e s e  t yp e s  o f  ma r ke t i n g ,  w h i c h  o f  t h e  f o l l o w i n g  t y p e s  o f  c ompan i e s  
/  o r g a n i s a t i on s ,  do  y o u  r e g a r d  i t  a s  a c c ep t a b l e  f o r  yo u  t o  r e c e i v e  s u c h  
i n f o rma t i o n  f r om?  

 L I ST  AS  FOR  SECTORS RECE IV ED  L I ST  AS  FOR  SECTORS RECE IV ED  

   

L IK ELY  TO  PURCHASE   L o o k i n g  a g a i n  a t  t he  l i s t ,  wh i c h  ( i f  a n y )  o f  t h em  a r e  y ou  l i ke l y  t o  ma ke  a  
p u r c h a s e  f r om i n  t h e  ne x t  f e w  we e ks ?  P l e a s e  s e l e c t  a s  man y  a ns we r s  a s  yo u  
l i ke .  ( Qu e s t i o n  a d d e d  J a n  2 0 1 0 )   

 BANKS  Ba n k s  

 CRED IT  CARDS  C r e d i t  Ca r d  C ompa n i e s  

 I NSURANCE I n s u r a n c e  C ompan i e s  

 SAV INGS  /  I NVESTMENT  Sa v i n g s  An d  In v e s tmen t  Comp an i e s  

 CHAR IT I ES  C ha r i t i e s  

 CATALOGUES  ‘ C a t a l o gu e ’  C ompan i e s  

 C LO TH ING  C l o t h i n g  Compan ie s  

 MAGS /  PUBL ISH ING  Maga z i n es  An d  O t he r  P u b l i s h i n g  

 HOME  IMPROVEMENTS  H ome  Imp r o v emen t s  

 D IY  /  GARDEN ING  D IY  /  Ga r d e n i n g  

 HEALTH  CARE  H ea l t h  C a r e  P r o d u c t s  A n d  S e r v i c e s  

 TRAVE L  /  HOL IDAYS  T r av e l  /  Ho l i d a y s  

 U T I L IT I ES  E l e c t r i c i t y ,  O i l  An d  Ga s  C ompa n i e s  

 PHONES  H ome  /  Mo b i l e  P ho n e s  

 T V  S ERV ICES  TV  S e r v i c es  /  B r oa d c a s t e r s  

 CARS  C a r  De a l e r s  A n d  Manu f a c t u r e r s  

 DOMEST IC  A PPL I ANCES  D omes t i c  A p p l i a n c e s   

 CONSUMER  EL ECTRON ICS  En t e r t a i nmen t ,  Gam i n g  an d  Comp u t e r  E l e c t r on i c s   

 SPORT  /  L E ISURE  EQU IPMENT  Sp o r t s  a n d  L e i s u r e  Ac t i v i t i e s  an d  Eq u i pmen t  ( A d d e d  J an u a r y  2 0 1 1 )  

 SHOWS &  S PORTS  EVENTS  C on c e r t s ,  Sh o ws ,  E n t e r t a i nmen t s  a n d  S p o r t s  E v en t s  ( A dd e d  J an u a r y  2 0 1 1 )  

 LOCAL  /  NA TNL  GOVT  L o c a l  O r  Na t i o n a l  G o v e r nmen t  S e rv i c e s  O r  I n f o rma t i o n  

 LOCAL  BUS INESSES  L o c a l  B u s i ne s s e s  An d  S e r v i c es ,  I n d i v i d u a l l y  O r  G r o u p ed  Tog e t h e r  

 OTHER  O t h e r  ( N o t  a s ke d  f r om  J a nu a r y  2 0 1 1 )  

 NONE  OF  THESE  N on e  O f  T h e s e  
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GROUP/CRITERIA RESPONSES FULL TEXT 

 

ADDIT IONAL QUESTIONS   

 
F INANC IAL  PROSPECTS   Th i n k i n g  a bo u t  yo u r  o v e r a l l  f i n a n c i a l  s i t u a t i o n  a t  p r e s e n t ,  h o w  d o  yo u  t h i n k  i t  i s  

l i k e l y  t o  ha v e  c ha n g e d ,  i f  a t  a l l ,  i n  t h r e e  mo n t h s  t i me ?  ( Qu e s t i o n  a d d e d  J a n  
2 0 1 0 )  

 MUCH  BE TTER  THAN  NOW  MUCH  BE TTER  THAN  NOW  

 BETTER  THAN  NOW  BETTER  THAN  NOW  

 ABOUT  THE  S AME  AS  NOW  ABOUT  THE  S AME  AS  NOW  

 WORSE THAN  NOW  WORSE THAN  NOW  

 MUCH  WORSE THAN  NOW  MUCH  WORSE THAN  NOW  

 BETTER  ( NET )  BETTER  ( NET )  

 WORSE ( NET )  WORSE ( NET )  

 DON ’ T  KNOW  DON ’T  KNOW  

   

I NF LUENCES  TO  
PURCHASE  

 W h i c h ,  i f  a n y ,  o f  t h e  f o l l o w i n g  a r e  l i k e l y  t o  i n f l u en c e  yo u r  c ho i c e  o f  p r o d u c t ,  
b r an d ,  s h o p  o r  we b s i t e  wh e n  yo u  a r e  c o n s i d e r i n g  ma k i n g  a  p u r c h as e ?  NOTE  -  
B e t a  t e s t i n g  t e x t s  a n d  s amp l es  f r om Ma y  2 0 1 1 .  

 F R IENDS  /  F AM ILY  Ad v i c e  f r om F r i e n d s  /  F am i l y  

 GOOD  EXPER IENCE  My  g o o d  e x p e r i e nc e  o f  t h em  i n  t h e  p a s t  

 OF FERS  –  DOOR  O f f e r s  o r  V o u c h e r s  t h r o ug h  my  d o o r  

 OFFERS  –  EMA IL  Ema i l  o f f e r s  o r  v o u c h e r s  

 I N  STORE OFFERS  Sa l e s  /  d i s c o u n t s  i n  t h e  s h o p s  

 ON -PACK  PROMOS O f f e r s  a nd  P r omo t i o n s  o n  p r o d u c t  p a c ka g i n g  

 PROF ESS IONAL  ADV I SER  Ad v i c e  f r om my  P r o f e s s i o n a l  A d v i s e r  

 CEL EBR I TY  ENDORSEMENT  To p  /  f a mou s  pe o p l e  r e c ommend  /  u s e  t h em  

 BRANDS  ON  SOCNTWKS B r a n d s  I  f o l l o w  o n  Tw i t t e r  o r  F a c e bo o k  o r  s i m i l a r  

 SMS  /  MMS  WH IL E  SHOPP ING   O f f e r s  o n  my  mo b i l e  p ho n e  w h en  I  a m  s h op p i n g  

 W EB  OFFERS  /  VOUCHERS On l i n e  /  I n t e r n e t  O f f e r s  ( e . g .  v o uc h e r s . c o . u k ,  g r o u p o n . c o . u k )  

 T V  Se e n  o n  TV  

 OFFERS  -  MA IL   P e r s o n a l  o f f e r s  i n  t h e  p os t  

 PR IZE  DRAWS   P r i z e  D r aws  

 COMPET I T IONS  C ompe t i t i o n s  

 FR IENDS  ON  SOCNTWKS Rec ommend a t i o n s  o n  my  So c i a l  N e t wo r k s  ( F a c e b o o k ,  Tw i t t e r  e t c )  

 L E AF LETS / SAMPLES  –  SHOPS  L e a f l e t s / s amp l e s  h a n d e d  t o  me  wh i l e  I  am  s h o p p i n g  

 ONL IN E  REV I EWS On l i n e  r e v i ews  f r om  o t h e r  c u s t ome r s  

 PR ICE  COMP WEBS I TES  P r i c e  c ompa r i s o n  we b s i t e s  

 SALESPERSON  ADV ICE  Ad v i c e  f r om s a l e s p e r s o n  i n  a  s h o p  

 PAPERS  /  MAGS REV I EWS  Maga z i n e  o r  n e ws p a pe r  r e v i ews  

 OTHER   O t h e r  

 NONE  OF  THESE  N on e  o f  t h es e  

   

   

 

For  fur ther  detai ls  about  The Br it ish Market ing Survey  -  sample s izes ,  f requency,  and spec ial  repor ts ,  please 

vis i t  the re levant  sect ion of  our  websi te  www. thebps.co.uk  or  emai l  us  a t  the address below .  

 

An Appendix is ava i lable from the websi te , detai l ing the addi t iona l Geodemographic Segmentat ion 
f ie lds.   


