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UNEMPLOYMENT DIGEST  --  Fourth Quarter 2010  
 
The British Population Survey 
 
The content of  th is datasheet  is based on The Br i t ish Populat ion Survey,  f rom January 2008 to 
December 2010. The tota l  of  respondents in terv iewed face to face,  in the ir  own homes,  over th is 
per iod was 252,128. Where the char ts are ‘prof i les ’ ,  they are based on the 3 month per iod 
October to  December  2010.  The tota l number of interv iews for  th is  per iod was 19,924. 
 
For fu l l  detai ls  o f The Br i t ish Populat ion Survey,  and a downloadable catalogue of the precise 
quest ions and response opt ions, p lease v is it  the websi te  at  www.thebps.co.uk   
 
Th is d igest is a  s imple set of  char ts,  intended to  provide a p icture of  the “Unemployed and 
Seeking Work”  amongst  the adult  populat ion at  present .  
 
The fu l l  dataset  can be downloaded from www.thebps.co.uk   incorporat ing a comprehensive set  
of  demographics and geodemographics,  and the sof tware to  enable detai led cross-analysis o f a l l  
the data to a User ’s own specif icat ion. 
.  
 
 

CURRENT TRENDS 
 
The ‘headline ’ unemployment  rate announced separate ly each month by both the Off ice for  
Nat ional  Stat is t ics and the Br i t ish Populat ion Survey is  the percentage that those “Unemployed 
and Seek ing Work”  -  as we term them in  the survey ‘Jobseekers ’  -  represent  in terms of  the 
adult  populat ion aged 16 and over and “economica l ly act ive”.  The fol lowing chart  shows the 
f igures publ ished by the ONS each month dur ing the per iod,  be ing the rate for  the 3 months to 
date in each case.  The ONS Unemployment f igure, much discussed by the media and,  indeed,  
Par l iament,  is the resu l t  of  their  own Market Research,  which is  comprised of  one third face to  
face interv iews, and two th irds te lephone in terv iews,  whereas the Br it ish Populat ion survey is  
compr ised of  100% face to  face,  in  home, interv iews. 
 
We fol low the same cr i ter ia as the ONS with our  plo t l ine, and the compar ison with  the ONS p lot  
l ine is  shown in the chart  be low. There is a  s l ight  di f ference in  that  the ONS f igure is ‘seasonal ly 
ad justed’ ,  whereas our  f igures are NOT ‘seasonal ly adjusted ’  but  ‘as they stand’ .  
 
F ina l ly,  we should po int  out that  the ONS w i l l  not  be releasing the ir  f igure for  November  2010 
unt i l  19

t h
 January,  and are not  scheduled to re lease their  f igures for  December unt i l  the 16th of  

February.   
 

The British Population Survey Unemployment figure for December 2010 is  
 

7.73% 
 

 

UNEMPLOYMENT - 2008 to Date
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PROFILE CHARTS 
 
The fo l lowing char ts show a var iety o f Prof i les compar ing the percentage prof i les of  ‘Jobseekers ’  to 
‘Work ing ’.  ‘Work ing ’  is  def ined as the combined to ta l  o f the four categor ies ‘Paid  Job 30+ hours per  
week ’,  ‘Pa id Job 8-29 hours per  week ’ ,  ‘Pa id Job under  8 hours per  week ’ ,  and ‘Se l f  Employed’.  
Th is compar ison provides a c lear  v iew of the ‘weight  o f impact ’ of  Unemployment  on var ious 
sect ions of  the populat ion.  For example in the f irst  chart ,  AGE GROUP, i t  is  per fect l y c lear that 
Unemployment  is impact ing on the younger age groups far  more severe ly than it  is on the o lder  age 
groups,  w i th a c lear  ‘cross-over ’  po int  around the age of  40. For  example,  the Age Group 18-24 
contr ibutes 11.0% of  the Work ing Populat ion, but contr ibutes 27.5% of  the Unemployed and 
Seek ing Work . 
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PARENTAL STATUS
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INTERNET ACCESS
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ONLINE JOB SEARCH
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MAIN SUPERMARKET
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And Finally – some GEODEMOGRAPHIC PROFILES 
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AFTERTHOUGHTS 
 
The purpose of  th is datasheet is  simply to  put at  everyone’s disposal some addit iona l informat ion 
concern ing the top ic of  Unemployment , which is  an extremely important  issue at th is  part icular  
t ime.  We also be l ieve that  i t  is equal ly impor tant  to make avai lable top ica l  informat ion as qu ick ly as 
possib le , as far  too many sources tend to provide what  we would consider to  be ‘out  of  date ’ data.   
 
We do not o ffer  ‘ ins ight ’ ,  ‘commentary’  or  ‘exp lanat ion ’ ,  just  an extended database of  in format ion 
from which interested par t ies can draw their  own conclusions. 
 
The fu l l  database,  conta in ing not  on ly the data shown in  th is datasheet,  but  also a s igni f icant range 
of  addi t ional  top ics,  is  ava i lable for  download from our websi te at  www.thebps.co.uk together wi th 
our  de l ivery and analysis software The DataTalk  Exp lorer .  
 
The BPS Team 
January 2011  


